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Period for Reply 

A SHORTENED STATUTORY PERIOD F0R;REPLY IS SET TO EXPIRE 3 MONTH(S) OR THIRTY (30) DAYS, 
WHICHEVER IS LONGER, FROM THE MAILING DATE OF THIS COMMUNICATION. 

- Extensions of time may be available under the provisions of 37 CFR 1 .136(a). In no event, however, may a reply be timely filed 
after SIX (6) MONTHS from the mailing date of this communication. 

- If NO period for reply is specified above, the maximum statutocf period will apply and will expire SIX (6) MONTHS from the mailing date of this communication. 

- Failure to reply within the set or extended period for reply will, by statute, cause the application to become ABANDONED {35 U.S.C. § 133). 
Any reply received by the Office later than three months after the mailing date of this communication, even if timely filed, may reduce any 
earned patent term adjustment. See 37 CFR 1 .704(b). 

Status 

Responsive to communication(s) filed on 17 July 2003 . 
2a)n This action is FINAL. 2b)ip This action is non-final. 

3) n Since this application is in condition for allowance except for formal matters, prosecution as to the merits is 

closed in accordance with the practice under Ex parte Quayle, 1935 CD. 11. 453 O.G. 213. 

Disposition of Claims 

4) K Claim(s) 1-64 is/are pending in the application. 

4a) Of the above claim(s) is/are withdrawn from consideration. 

5) 0 Claim(s) is/are allowed. 

6) K Claim(s) 1-64 is/are rejected. 
?)□ Claim(s) is/are objected to. 

8) n Claim(s) are subject to restriction and/or election requirement. 

Application Papers 

9) n The specification is objected to by the Examiner. 

10)13 The drawing(s) filed on 17 July 2003 Is/are: a)l3 accepted or b)n objected to by the Examiner. 

Applicant may not request that any objection to the drawing(s) be held in abeyance. See 37 CFR 1 .85(a). 

Replacement drawing sheet(s) including the correction is required if the drawing(s) is objected to. See 37 CFR 1.121(d). 
11 )□ The oath or declaration is objected to by the Examiner. Note the attached Office Action or form PTO-152. 

Priority under 35 U.S.C. § 119 

12)0 Acknowledgment is made of a claim fortoreign priority under 35 U.S.C. § 1 19(a)-(d) or (f). 
a)n All b)n Some * c)^ None of: 

1 .□ Certified copies of the priority documents have been received. 

2. n Certified copies of the priority documents have been received in Application No. . 

3. n Copies of the certified copies of the priority documents have been received in this National Stage 

application from the International Bureau (PCT Rule 17.2(a)). 
* See the attached detailed Office action for a list of the certified copies not received. 
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3) ^ Information Disclosure Statement(s) (PTO/SB/08) 5) □ Notice of Informal Patent Application 

Paper No(s)/Mail Date 12/17/2003 , 6) □ Other: . 

U.S. Patent and Trademark Office 

PTOL-326 (Rev. 08-06) Office Action Summary Part of Paper No./Mail Date 20071210 
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DETAILED ACTION 
Status of Claims 

1. This action is in reply to the initial filing filed on 17 July 2003. 

2. Claims 1-64 are currently pending and have been examined. 

3. Examiner's Note: The Examiner has pointed out particular references contained in the prior art 
of record within the body of this action for the convenience of the Applicant. Although the specified 
citations are representative of the teachings in the art and are applied to the specific limitations within the 
individual claim, other passages and figures may apply. Applicant, in preparing the response, should 
consider fully the entire reference as potentially teaching all or part of the claimed invention, as well as 
the context of the passage as taught by the prior art or disclosed by the Examiner, 

Information Disclosure Statement 

4. The Information Disclosure Statement filed on 17 December 2003 has been considered. An 
initialed copy of the Form 1449 is enclosed herewith. 

Claim Rejections - 35 USC §112 

5. The following is a quotation of the second paragraph of 35 U.S.C. 112: 

The specification shall conclude with one or more claims particularly pointing out and distinctly 
claiming the subject matter which the applicant regards as his invention. 

6. Claim 46 is rejected under 35 U.S.C. 112, second paragraph, as being indefinite for failing to 
particularly point out and distinctly claim the subject matter which applicant regards as the invention. In 
the claims, claim 46 is dependent upon on claim 46. For examination purposes, the Examiner interprets 
the claim as dependent on claim 31. 
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7. Claim 64 is rejected under 35 U.S.C. 1 12, second paragraph, as being indefinite for failing to 
particularly point out and distinctly claim the subject matter which applicant regards as the invention. In 
the claims, claim 64 is dependent upon on independent method claim 1. For examination purposes, the 
Examiner interprets the claim as dependent on claim 48. 

Claim Rejections - 35 USC § 102 

8. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that form the basis for 
the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), by 
another filed in the United States before the invention by the applicant for patent or (2) a patent 
granted on an application for patent by another filed in the United States before the invention by the 
applicant for patent, except that an international application filed under the treaty defined in section 
351 (a) shall have the effects for purposes of this subsection of an application filed in the United States 
only if the international application designated the United States and was published under Article 21(2) 
of such treaty in the English language. 

9. Claims 1-5, 7-17, 31-35, 37- 52 and 54-64 are rejected under 35 U.S.C. 102(e) as being 
anticipated by Blasko et al. US Publication 2002/0083444 A1 . 

Claim 1: 

As per claim 1, Blasko teaches a method comprising: 
classifying available advertising into a matrix including a plurality of cells storing advertising information, 
each of the cells being associated with channel, a daypart, and a service zone within the service area 
(paragraphs 0035 and 0036); 

associating each cell an available advertising inventory, associating each cell relevant viewer information 
(paragraphs 0033, 0034 and 0036); 

associating with each cell an advertising price settable based on the available advertising inventory and 
relevant viewer information (paragraph 0037); 
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and accessing one of the available advertising inventory information and the pricing information stored in 
the matrix by specifying at least one selection at least one selection criterion reflective of the advertising 
stored in the plurality of cells (paragraphs 001 9 and 0037). 

Claim 31: 

As per claim 31, Blasko teaches a computer readable medium comprising: 
first computer program code means for classifying available advertising into a matrix including a plurality 
of cells storing advertising information, each of the cells being associated with a channel, a daypart, and a 
service zone within the service area (paragraphs 0015, 0035 and 0036). 

second computer program code means for associating with each cell an available advertising inventory, 
third computer program code means for associating with each cell relevant viewer information 
(paragraphs 0015, 0033, 0034 and 0036). 

fourth program code means for associating with each cell an advertising price settable based on the 
available advertising inventory and the relevant viewer information (paragraphs 0015 and 0037). 

fifth computer program code means for accessing one of the available advertising inventory information 
and the pricing information stored in the matrix by specifying at least one selection criterion reflective of 
the advertising information stored in the plurality of cells (paragraphs 0015. 0019 and 0037). 

Claim 48: 

As per claim 48, Blasko teaches the system comprising: 
A computer system comprising: 
A processor (paragraph 0029); 
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An input device, operably connected to the processor, allowing data to be output from the computer 
system (paragraph 0029); 

A system memory operably connected to the processor (paragraph 0029); 

And at least one storage device operably coupled with the computer system, the storage device being 
configured to store software and data (paragraph 0029); 
And software system comprising; 

A classifier configured to classify available advertising into a matrix including a plurality of cells storing 
advertising information, each of the cells being associated with a channel, a daypart, and a sen/ice zone 
within the service area (paragraphs 0035 and 0036); 

An associator configured to associate with each an available advertising inventory, relevant viewer 
information, and a price settable based on the available advertising inventory and the relevant viewer 
information (paragraphs 0033, 0034, 0036 and 0037); 

And interface configured to access one of the available advertising inventory information and the pricing 
information stored in the matrix by specifying at least one selection criterion reflective of the advertising 
information stored in the plurality of cells (paragraphs 0019 and 0037). 



Claims 2, 32 and 49: 

As per claims 2, 32 and 49, Blasko teaches the method of claim 1, the computer readable 
medium of claim 31 and the system of claim 48 as described above and further teaches wherein the 
service zones associated with the cells are delineated geographically (paragraphs 0034 and 0035). 



Claims 3, 33 and 50: 

As per claims 3, 33 and 50, Blasko teaches the method of claim 1, the computer readable 
medium of claim 31 and the system of claim 48 as described above and further teaches wherein the 
service zones with the cells are delineated according to other information aligning persons into an 
identifiable group (paragraph 0034 and 0035), 
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Claim 4: 

As per claim 4, Blasko teaches the method of claim 1 as described above and further teaches 
populating the cells of the matrix with relevant viewer information regarding potential television viewers in 
the service zones associated with the cells (paragraphs 0034 and 0035). 

Claim 34: 

As per claim 34, Blasko teaches the computer readable medium of claim 31 as described above 
and further teaches sixth computer program code means for populating the cells of the matrix with 
relevant viewer information regarding potential television viewers in the service zones associated with the 
cells (paragraphs 0034 and 0035). 

Claim 51: 

As per claim 51, Blasko teaches the system of claim 48 as described above and further teaches 
a cell populator configured to populate the cells of the matrix with relevant viewer information regarding 
potential television viewers in the service zones associated with the cells (paragraphs 0034 and 0035). 

Claims 5, 35 and 52: 

As per claims 5, 35 and 52, Blasko teaches the method of claim 4, the computer readable 
medium of claim 34 and the system of claim 51 as described above and further teaches wherein the 
viewer information is gathered from surveys of the potential television viewers in the services zones 
(paragraph 0042). 

Claims 7, 39 and 54: 

As per claims 7, 39 and 54, Blasko teaches the method of claim 1, the computer readable 
medium of claim 31 and the system of claim 48 as described above and further teaches wherein the 
viewer information includes psychographic information (paragraph 0034). 
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Claims 8, 40 and 55: 

As per claims 8, 40 and 55, Blasko teaches the method of claim 7, the computer readable 
medium of claim 39 and the system of claim 54 as described above and further teaches wherein the 
psychographic information includes at least one of viewer income, viewer spending preferences, viewer 
interests, viewer politics, and viewer television viewing habits (paragraph 0034). 

Claims 9, 37 and 56: 

As per claim 9, 37 and .56, Blasl^o teaches the method of claim 1, the computer reiadabie medium 
of claim 31 and the system of claim 48 as described above and further teaches wherein the viewer 
information includes demographic information (paragraph 0034). 

Claims 10, 38 and 57: 

As per claims 10, 38 and 57, Blasko teaches the method of claim 9. the computer readable 
medium of claim 31 and the system of claim 56 as described above and further teaches wherein the 
demographic infonvation includes one of viewer age, viewer gender, and viewer residence information 
(paragraph 0034). 

Claims 11, 41 and 58: 

As per claims 11, 41 and 58. Blasko teaches the method of claim 1, the computer readable 
medium of claim 31 and the system of claim 48 as described above and further teaches wherein the 
available advertising inventory includes specific timing and duration information regarding when available 
advertising inventory exists (paragraphs 0005 and 0036). 
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Claim 12: 

As per claim 12, Blasko teaches the method of claim 1 as described above and further teaches 
automatically updating the available advertising inventory to reflect sales of advertising slots (paragraphs 
0012.0016, 0036 and 0037). 

Claim 13: 

As per claim 13, Blasko teaches the method of claim 1 as described above and further teaches 
at least one of generating a pricing alert as a function of the available advertising inventory and 
automatically adjusting the pricing information as a function of the available advertising inventory 
(paragraph 0037). 

Claims 14, 44 and 61: 

As per claims 14, 44 and 61, Blasko teaches the method of claim 1, the computer readable 
medium of claim 31 and the system of claim 48 as described above and further teaches wherein the 
selection criterion for accessing the available inventory information includes choosing at least one of the 
channel, daypart, and the service zone (paragraph 0052). 

Claims 15, 45 and 62: 

As per claims 15, 45 and 62, Blasko teaches the method of claim 14, the computer readable 
medium of claim 44 and the system of claim 61 as described above and further teaches wherein the 
selection criterion for accessing the available advertising inventory information includes at least one of 
availability, unit price, demographic information, and psychographic information (paragraph 0054). 
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Claim 16: 

As per claim 16, Blasko teaches the method of claim 15 as described above and further teaches 
sorting the available advertising inventory according to at least one of the availability, unit price, the 
demographic information, and the psychographic information (paragraph 0052). 

Claim 17: 

As per claim 17, Blasko teaches the method of claim 1 as described above and further teaches 
providing shared access to the matrix such that a plurality of users have the ability to current inventory 
and information and pricing information (paragraphs 001 6, 0040, 0041 , 0049, 0050 and 0052). 

Claim 42: 

As per claim 42, Blasko teaches the computer readable medium of claim 31 as described above 
and further teaches eighth computer program code means for automatically updating the available 
advertising inventory to reflect sales of advertising slots (paragraphs 0015, 0012, 0016, 0036 and 0037). 

Claim 43: 

As per claim 43, Blasko teaches the computer readable medium of claim 31 as described above 
and further teaches ninth computer program code for at least one of generating. a pricing alert as function 
of the available advertising inventory and automatically advertising the pricing information as a function of 
the available advertising inventory (paragraphs 0015 and 0037). 

Claim 46: 

As per claim 46, Blasko teaches the computer readable medium of claim 31 as described above 
and further teaches tenth computer program code means for sorting the available advertising inventory 
according to at least one of the availability, unit price, the demographic information, and the 
psychographic information (paragraphs 0015 and 0052). 
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Claim 47: 

As per claim 47. Blasko teaches the computer readable medium of claim 31 as described above 
and further teaches eleventh computer program code means for providing shared access to the matrix 
such that a plurality of users have the ability to current inventory and infonvation and pricing infomiation 
(paragraphs 0015, 0016, 0040. 0041, 0049, 0050 and 0052). 

Claim 59: 

As per claim 59, Blasko teaches the system of claim 48 as described above and further teaches 
an updater configured to automatically update the available advertising inventory to reflect sales of 
advertising slots (paragraphs 0012, 0016. 0036 and 0037). 

Claim 60: 

As per claim 60, Blasko teaches the system of claim 48 as described above and further teaches 
a price analyzer configured to at least one of generate a pricing alert as function of the available 
advertising inventory and automatically adjust the pricing information as a function of the available 
advertising (paragraph 0037). 

« 

Claim 63: 

As per claim 63, Blasko teaches the system of claim 62 as described above and further teaches 
a sorter configured to sort the available advertising inventory according to at least one of the availability, 
unit price, the demographic information, and the psychographic infonvation (paragraph 0052). 

Claim 64: 

As per claim 64, Blasko teaches the system of claim 48 and further teaches providing shared 
network access to the matrix such that a plurality of users have the ability to current inventory information 
and pricing (paragraphs 0016. 0040, 0041. 0049. 0050 and 0052). 
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Claim Rejections - 35 USC § 103 

10. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all obviousness 
rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

11. Claims 6, 36 and 53 are rejected under 35 U.S.C. 103(a) as being unpatentable over Blasko et al. 
US Publication 2002/0083444 A1. 

Claims 6, 36 and 53: 

As per claims 6, 36 and 53, Blasko teaches the method of claim 4, the computer readable 
medium of claim 34 and the system of claim 51 as described above but do not teach wherein the viewer 
informatior) is gathered by extracting viewer information from set-top boxes configured to relay television 
content from a television service provider in the service zones. However, it would have been obvious to 
one of ordinary skill in the art at the time of the invention for Blasko to extract viewer information from set 
top boxes configured to relay television content from television service provider in the service zone. 
Similarly, internet service providers extract viewer information while the user is online browsing through 
websites. 

12. Claims 18-30 are rejected under 35 U.S.C. 103(a) as being unpatentable over Blasko et al. US 
Publication 2002/0083444 A1 in view of Remillard US Patent 5.404.393. 

Claim 18: 

As per claim 18, Blasko teaches the method comprising: 
classifying available advertising into a matrix including a plurality of cells storing advertising information, 
each of the cells being associated with a channel, a daypart, and a service zone within the service area 
(paragraphs 0035 and 0036); 
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Blasko teaches associating with each cell an available advertising inventory (paragraph 0036), 
populating cells of the matrix with psychographic information regarding potential television viewers in the 
service area (paragraph 0034), but do not teach the psychographic information being gathered from one 
of surveys of at least a subset of the potential television viewers and set-up boxes configured to relay 
television content from a television service provider. However, Remillard teaches a method and 
apparatus for interactive television through use of menu window in column 1, lines 20-29 and further 
teaches, "It is known in the art to survey television program viewing habits of television audiences. These 
surveys are especially important for commercial television broadcasting because advertising and 
programming decisions are based on television show popularity" (column 1, lines 30-34). Therefore, it 
would have been obvious to one of ordinary skill in the art at the time of the invention for Blasko to gather 
surveys of potential television viewers. One would have been motivated to gather surveys of potential 
television viewers to obtain data regarding viewer interest, demographics and television viewing habits. 

associating with each cell an advertising price settable based on the available advertising inventory and 
the psychographic information (paragraphs 0034 and 0037); 

and accessing one of the available advertising inventory information and the pricing information the matrix 
by specifying at least one selection criterion reflective of the advertising information stored in the plurality 
of cells (paragraphs 0019 and 0037). 

Claim 19: 

As per claim 19, Blasko and Remillard teaches the method of claim 18 as described above and 
Blasko further teaches wherein the service zones associated with the cells are delineated geographically 
(paragraphs 0034 and 0035). 
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Claim 20: 

As per claim 20, Blasko and Remillard teaches the method of claim 18 as described above and 
Blasko further teaches wherein the service zones associated with the cells are delineated according to 
other information aligning persons into an identifiable group (paragraph 0034 and 0035). 

Claim 21: 

As per claim 21. Blasko and Remillard teaches the method of claim 18 as described above and 
Blasko further teaches wherein the psychographic information includes at least one of viewer income, 
viewer spending preferences, viewer interests, viewer politics, and viewer television viewing habits 
(paragraph 0034). 

Claim 22: 

As per claim 22, Blasko and Remillard teaches the method of claim 18 as described above and 
Blasko further teaches demographic information associated with the cells of the matrix (paragraph 0034). 

Claim 23: 

As per claim 23, Blasko and Remillard teaches the method of claim 22 as described above and 
Blasko further teaches wherein the demographic information includes one of viewer age, viewer gender, 
and viewer residence information (paragraph 0034). 

Claim 24: 

As per claim 24, Blasko and Remillard teaches the method of claim 18 as described above and 
Blasko further teaches wherein the available advertising inventory includes specific timing and duration 
information regarding when available advertising inventory exists (paragraphs 0005 and 0036). 
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Claim 25: 

As per claim 25, Blasko and Remillard teaches the method of claim 18 as described above and 
Blasko further teaches at least one of generating a pricing alert as function of the available advertising 
inventory and automatically adjusting the pricing information as a function of the available advertising 
inventory (paragraph 0037). 

Claim 26:, 

As per claim 26, Blasko and Remillard teaches the method of claim 18 as described above and 
Blasko further teaches automatically adjusting the pricing information as a function of the available 
advertising inventory (paragraph 0037). 

Claim 27: 

As per claim 27, Blasko and Remillard teaches the method of claim 18 as described above and 
Blasko further teaches wherein the selection criterion for accessing the available inventory infomiation 
includes choosing at least one of the channel, the daypart and the se/v/ce zone (paragraph 0052). 

Claim 28: 

As per claim 28, Blasko and Remillard teaches the method of claim 27 as described above and 
Blasko further teaches wherein the selection criterion for accessing the available advertising inventory 
information includes at least one of availability, unit price, demographic information, and psychographic 
information (paragraph 0054). 

Claim 29: 

As per claim 29. Blasko and Remillard teaches the method of claim 28 as described above and 
Blasko further teaches sorting the available advertising inventory according to at least one of the 
availability, unit price, the demographic information, and the psychographic information (paragraph 0052). 
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Claim 30: 

As per claim 30, Blasko and Remillard teaches the method of claim 18 as described above and 
Blasko further teaches providing shared access to ttie matrix sucli that a plurality of users have the ability 
to current inventory and infonnation and pricing information (paragraphs 0016, 0040, 0041. 0049, 0050 
and 0052). 
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Conclusion 



Any inquiry concerning this communication or earlier communications from the examiner should 
be directed to Matthew L. Hamilton whose telephone number is (571) 270-1837. The examiner can 
normally be reached on Monday-Friday 7:30a.m-5p.m EST alt Fridays off. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's supervisor, Eric 
Stamber can be reached on (571) 272-6724. The fax phone number for the organization where this 
application or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the Patent Application 
Information Retrieval (PAIR) system. Status information for published applications may be obtained from 
either Private PAIR or Public PAIR. Status information for unpublished applications is available through 
Private PAIR only. For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic Business Center (EBC) 
at 866-217-9197 (toll-free). If you would like assistance from a USPTO Customer Service Representative 
or access to the automated information system, call 800-786-9199 (IN USA OR CANADA) or 571-272- 
1000. 




Matthew Hamilton 
Patent Examiner 
December 19, 2007 




